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FEATURES LIST 2017
SPRING

FLAVOURINGS AND
SEASONINGS
How are consumer preferences
shaping up in different
markets and how do these tie
in with wider trends, such as
health or provenance?
ROBOTICS
Secondary packaging has been
at the forefront of robotics in
snack making. What’s the
latest and where else
throughout snacks production
are robots making their mark?

SUPPLY CHAIN
MANAGEMENT
Optimising supply chains
between manufacturers and
retailers can reduce food miles,
fuel bills and other costs. It
can also involve tapping into
the latest technologies and
working together with logistics
providers more closely than
previously.

NUTS AND GOOD FATS
Nuts contain high levels of
healthy fats, but these same
fats can make nuts appear less
healthy at first glance under
the crude, colour-coded food
labelling schemes emerging in
markets such as the UK and
France. So what’s the impact,
and what’s the latest evidence
for the benefits of good fats?

SUMMER

SNACKEX SHOW GUIDE
Find out what’s what and
who’s who in Vienna with our
rundown of upcoming
conference and exhibition
highlights and full listing of
exhibitors and speakers.

CONVEYING
Streamlined processes require
effective and gentle ingredient
and product handling.
THE CIRCULAR ECONOMY
Can clamping down on food
waste, hitting recycling
targets and extending the
responsibility of producers to
deal with waste from their
products help to close the
circle of sustainability?

PROTEIN
Can snack makers deliver the
level of protein required to
make successful nutrition
claims in Europe? What are
the ingredients they’re using
to do so? Is it all about beans
and pulses or are other ideas
being added to the mix?

AUTUMN

WINTER

EUROPEAN SNACKS
REPORT
Our annual review takes a
snapshot of the state of the
industry.

SNACK PELLETS
Pellet suppliers help
manufacturers tap into new
market opportunities with
unrivalled versatility.

COUNTRY OF ORIGIN
LABELLING
We take a look at the various
private and national schemes
around Europe on voluntary
country of origin labelling
(VCOOL).

DRIVES AND MOTORS
Rotating machinery such as
pumps and fans are the
beating heart of snacks
production. How can users
ensure they adopt the most
reliable and energy efficient
drive technologies?

OVEN TECHNOLOGIES
We take a look at the latest
tech for baking, browning, air
popping and drying.

MARKETING TO KIDS
The savoury snacks industry
has already reduced its
marketing to children under
the EU Pledge, but we aim to
find out whether the latest
review of the audio-visual
media services directive means
the goalposts are shifting.

SNACKEX REPORT
You’d have been daft to miss it,
but here’s the next best thing.

SORTING AND INSPECTION
The only way is up for product
quality and safety, with
evolving sorting and inspection
technologies emerging to
enable ever greater security.
THE MILLENNIALS
HAVE ARRIVED
Many millennials prefer
snacking to eating
conventional meals but that
also means they’re on the
lookout for healthier options.
We discuss how to engage
young adults with innovative
products.
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