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POSITIVE POSITIONING

What are the most effective 
on-pack messages to align 
with consumer values?  

PACKAGING WASTE

What does the Packaging 
and Packaging Waste 
Regulation mean for the 
snacks industry?

POTATOES

From farm to factory, 
explore some of the key 
issues around supplying 
these staple snack 
ingredients. 

SNACKEX PREVIEW

Discover what’s in store 
for visitors to Stockholm 
this summer when our 
industry comes together for 
SNACKEX.

PROFILE

CONTAMINANTS UPDATE

We round up the latest 
initiatives on contaminants, 
from acrylamide to 
glycolalkaloids.

CSR IN THE SPOTLIGHT

Consider the likely 
repercussions of the EU’s 
new Directive on corporate 
sustainability and due 
diligence. 

WORK SMARTER WITH AI

AI and machine learning is 
transforming factories, from 
process optimisation to 
predictive maintenance.

SNACKEX REVIEW

Missed it? Don’t miss out, 
thanks to this roundup of 
highlights from this year’s 
event.

SNAPSHOT

A focus on the forces 
buffeting savoury snacks 
markets around Europe.

ULTRA-PROCESSED 
FOODS

We look at the latest 
scientific evidence, the 
public perception and the 
possible regulatory fall-out.

PRIMARY PACKAGING

The latest developments 
must be functional, eye-
catching and sustainable. 

SORTING AND           
INSPECTION

We round up the latest 
technical advancements in 
search of quality and value. 

THE SHAPE OF 
THINGS TO COME

What’s in store for industry 
following this year’s 
parliamentary election and 
the establishment of a new 
European Commission?
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IS THE GREEN 
DEAL DEAD?

What does it mean for 
industry if regulators back 
away from sustainability 
commitments? 

SMART WAREHOUSES

See how the latest 
technologies can improve 
the flow of products from 
the factory. 

GREY AREA

Older consumers are a 
growing demographic 
across Europe. We look at 
what they want from snacks.  

SUPPLY CHAIN 
TRACEABILITY

Companies keep track of 
sourcing to improve security 
of supply and protect their 
reputation. 
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